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Pilot and Passenger Outreach Mission

To build cohesion and adherence in the local, itinerant and corporate aviation 

community to enhance flight safety, noise abatement and curfew compliant flight 

operations; while being good neighbors to our local community. 



How are we reaching out to Pilots and Passengers?
✓ Speaking daily to pilots and passengers on the ramp, on the phone, in the terminal 

✓ Handing out our NAP to as many pilots and passengers as possible, every day

✓ Listening to ground control frequency for first time visitors, then meeting plane-side; “organic outreach”

✓ Using tools like FlightBridge to liaise with corporate operators

✓ Contacting commercial operators (ex: NetJets, AirSF, Solairus Aviation) before holidays or perceived “big 

weekends” to anticipate demand.  Work with ATC Staff for noise reduction (depart non-IFR traffic on 

Runway 2, if type allows)

✓ Stacey’s Daily Operations Information (DOI email) includes NAP information

✓ 2020 presentations at regional airports.  Demand and attendance= very strong!

✓ KTRK familiarization program 

✓ 2019: Hardy presented at 5 national conferences/conventions;  Mark presented at Napa to 60 pilots

✓ Planned corporate visits (Wheels up, FlexJet) were foiled by Covid-19

✓ 191 Pilot interactions and outreach between Aug. 1st and 19th on ramp and at KSQL presentation 





2020 Pilot Outreach Presentations made to date:

160 Attendees

80 Private and Corporate attendees  
from across the nation 

90 Attendees                             



Flight Bridge message/NAP 

card distributed 



Presentations are a great forum to present new features at KTRK such as 

Emergency Landing Guide



Liaison with Air Traffic 

Control Tower 

➢ Maintain open lines of communication 

for flight safety/NAP adherence 

➢ Meet regularly to discuss trends and 

drive new annoyance reduction 

solutions

➢ Work to distribute operations to 

multiple runways

➢ Work as a team to assist individuals  

unfamiliar with KTRK’s airspace

➢ Work cohesively together on new flight 

procedures to lessen community 

impact 





➢Other means of outreach: 
➢ KTRK “Pilot News”

➢ Ads on media such as Flight Aware, AirNav

➢ Perpetual message of tranquility

➢ NAP cards, event attendance at local flight 

schools and regional flying clubs 

➢ Membership in CA Noise Managers Group, 

Tahoe Flying Club, Reno-Tahoe Aviation 

Group

➢ Biggest challenge: Passenger outreach (tried 

HOA’s in past)



What does the future of GHG operator outreach look like? 
➢ Infographics and marketing about carbon footprint, greenhouse gases 

generated and offset options, KTRK efforts to reduce greenhouse gases 
(battery powered vehicles, e-bikes, future solar power generation)

➢ Development of carbon offset programs through web-based apps and/or kiosks.

➢ Converse with operators on the use Sustainable Aviation Fuel at KTRK

➢ Increase speaking engagements at national and regional forums and airports 

➢ Building on tranquility theme. Recently completed GHG initiative “Going Green” 
campaign in hopes of encouraging operators & passengers to do the same.

➢ Continue ongoing conversation about use of alternate Runway (lengthened 
RWY 20) to reduce impact, track miles and fuel burn. 



Industry Leading Pilot & Passenger Outreach

Other airports look to KTRK for NAP leadership



THANK YOU!


